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Stakeholder behavioral trends: Policy makers & Payers

Global cost optimization

▪ Increase of the ONDAM in the range of 
+4.5% p.a. by 2025, compared to +2.4% 
on average between 2015 and 2020

▪ Research of new funding mechanisms to 
ensure a better sustainability of the 
healthcare system 

▪ Reorganization of the healthcare system 
to improve its efficacy and efficiency

▪ Reduction / prevention of National 
Health Insurance Fund deficit

▪ Increase of the CSG (e.g., +0.9% in 2021) 
and possibility to introduce new taxes to 
reduce dependency on social 
contributions and thus, on the 
employment

▪ Redesign of the healthcare system:

− Shift from hospital to home care

− Improve hospital / open care markets 
coordination

− Improve patient journey efficiency

− Set up a new framework for funding 
innovation in the healthcare system1

▪ Introduction of measures and tools: 

− Tighter control of hospital costs

− Increase price pressure on reimbursed 
drugs

− Reinforcement of the ROSP2 contracts 
plan for physicians

− Limiting access to ALD3

− Budgeting control generalization

▪ Healthcare costs and economic turmoil 
induced by the Covid-19 outbreak 
should increase healthcare expenditure 
as a percentage of GDP, from ~11.2% in 
2019 to 13.3% in 2025 and widen the 
National Health Insurance Fund deficit

▪ 78% of healthcare expenditure are 
funded by the National Health 
Insurance Fund; whose 90% of revenues 
are generated by social contributions 

▪ € 19 B investment have been budgeted 
following the “Ségur de la Santé”  
consultation (June & &July 2020) to 
improve the healthcare system

▪ The National Health Insurance Fund has 
cumulated a deficit reaching a total of 
€ 199 B over the 2008-2020 period, 22% 
of which have been concentrated in 
2020 
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